




SEO 

used  

LIKE THIS 

to be  



THEN 

It became this 

http://www.google.com/search/about/insidesearch/howsearchworks/fighting -spam.html 



AND NOW IT 
LOOKS A LOT  LIKE THIS 



IT'S 

a lot to take in  



ESPECIALLY SINCE 
YOU CAN ONLY DO 

SO MUCH  



LET'S JUST SAY 

ZPVfSF BCMF UP SBOL 



WHAT'S 

Next? 



WHAT'S AFTER 

getting all these things right? 



AND 
LANDING 
YOUR SITE 

at the 
top 



IS COMING IN  

Traffic 



THINGS ARE GOING  

silky smooth 



YOU FEEL LIKE YOU'RE 

on top of the world 



NOW YOU HAVE TO  

Engage your audience 



A WEBSITE WITH A HIGH AMOUNT OF  

search traffic 



DOESN'T MEAN IT'S A WEBSITE 

that can convert well 

= $$$ 





IT IS THE ACT OF CONVERTING SITE VISITORS  

Into paying customers 



triggers a previously set goal 

A CONVERSION CAN ALSO BE  
CONSIDERED AS AN ACTION  THAT 





increasing your 
XFCTJUFfT 
conversion rate 

THE ART AND 
SCIENCE BEHIND 



WHAT I'M ABOUT TO 
TEACH YOU IS THE  

process of cro 



WHAT I'M ABOUT TO 
TEACH YOU IS THE  

READY? 

process of cro 



important pages 
IN YOUR SITE  

PIN POINT  



THESE ARE PAGES THAT 
ARE CRITICAL TO YOUR  

Conversion 
funnel 



ALL EXISTING DATA  

Record 



THIS CAN BE FROM EXISTING  

analytics tools 



TO WORK FROM  

You want a benchmark  



FORMULATE A  

hypothesis 



FORMULATE A  

hypothesis 



VALIDATE YOUR  

hypothesis 


